ADVERTISING AND DIRECT VOTER CONTACT RATING SHEET
TARGETING STRATEGIES:  The campaign has clearly identified one or several target audiences and has adapted their materials to that public.  Campaign members are able to identify and explain their strategies when asked.
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PRESENTATION:  The materials produced are neat and aesthetically pleasing.  They make use of the campaign’s colors, slogan, and logo.  They make good use of the space provided and contain a good blend of images and text.
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QUANTITY AND FREQUENCY OF VOTER CONTACT:  The campaign produces enough advertising and/or direct voter contact pieces to be noticed among the other candidates.  Advertising and voter contact pieces such as newsletters, direct mailings, and brochures are released on a regular basis and not all at once.  Effective campaigns also react to events in the campaign and new knowledge of the voting public
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EFFECTIVENESS OF STRATEGIES:  The public responds well to the strategies employed (see comments made by voters).
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CONSISTENCY / INTEGRITY:  The campaign’s advertising is consistent with the platform published at the beginning of the campaign.  It is not changed or skewed by the public addressed.
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CREATIVITY:  The campaign has used creative and well thought out strategies for reaching the voting public or has used familiar strategies in new ways.
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COMMENTS:











